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Sub:

No. 15/38/2015-SBM
Government of India
Ministry of Urban Development

Nirman Bhafmgn, New Delhi
Datedf %eptember, 2015

Circular
Theme based Cleanliness Drive as part of Swachh Bharat Mission— reg.

On 02™ October 20 4, the nation took a pledge to make our country Open

Defecation Free and Clean|by 02nd October, 2019. For Urban India, achieving this
goal Yvill require constructign of 1 crore household toilets, 5 lakh community/public
toilets seats, 100% modern and scientific management of solid waste in all 4,041 cities
in our country. In the last ohe year, against the target to construct 25 lakh household
toilets by 31% August, 2016, over 4.85 lakhs have already been constructed and
construction for 12 lakh toilefs is currently in progress.

2.
made

As the mission completes its Year One. it is necessary to review the progress
so far, acknowledge the efforts undertaken by the Municipal bodies and citizens

towards a Clean India and feinforce our commitment to the rest of the mission, an

intensrive National Cleanlihess Campaign is being undertaken beginning 11"
October 2015 across the nation. In addition to celebrating this important milestone,

the campaign will also help

highe

3.

ntensify the ‘Jan Andolan’ with increased awareness and
r participation from all sections of the society.

To ensure a continuoys engagement and higher awareness among the citizens,

a participatory approach to implementation of the Swachh Bharat Mission is essential.
One such approach is thenje-based Cleanliness drives on regular intervals, which
not only keeps the missian refreshed but also allows specific challenges and
opportunities to be addressed, which are specific to an area or industry. Hence, theme-

based cleanliness drives

interv

October. Subsequently, eve
targeting core city spaces a

il be conducted. In the first phase of this thematic
ention, the Sardar Patel United clean India drive will be held from 11" — 31t
15 days, other theme-based interventions will be held,
d areas. Depending upon the specific theme, relevant

government departments ang entities will be engaged to facilitate the conduct of the
drives and participation by relevant stakeholders.
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4. Following themes have been identified for consideration:

Sardar Patel Unlted clean India drive M, ') ransport
(Railways Statiops, Metro Stations, and Highways, M/o 11" = 318t
Bus stands & stqps, Auto/ Taxi stands, Railways, M/o Civil  Oct

& Airports) Aviation, AAI
Education Institutions (Schools, TN
2 Colleges, Public|Libraries, M/o HRD s Sv T
Anganwadis) -
Agriculture Mandjis, Vegetable and : 16" Nov -
2 Grain Markets Wito Agrickiige 30" Nov
Religious Places| Tourism and bt Tenatien, it 1% Dec -
f Heritage sites (and surroundin areas) Vi3, Diaparbispe. pf 15" Dec
g Urban Development
Municipal 16" Dec -
5 RWAs
Corporations 315 Dec
5 Underpasses, Arg¢as under Flyovers M/o Road Transport 1% Jan -
and Main Roads and Highways 18" Jan
16" Jan -
7  Cantonment boards M/o Defence "
31% Jan

Water Bodies (Areas surrounding
lakes, riverfronts, |beaches, ghats,

st >
8  waterways), Recreation Parks, Play CHpsInaat Ubay 1) P

Areas, Rest Areas & other Landscapes Lievslaptat 15" Feb
(//'nke'd to public g‘atherings) ..
9 ::Zii:tt?;i sand Health Centers/ Mio Haalth ; gm F:b
. e th _
P cranch T Mome B
B ‘/1 1 Old cities and maih markets :gsr‘:)igir:ilons ;?ﬁ?&ﬁ“
8 Concerned Ministries & departments will develop the relevant parameters to

effectively monitor the drive's progress and evaluate the outcome of the initiatives
undertaken. The concerned Ministries and departments will share the report on the
parameters, outcomes and rating of the institutions with the Swachh Bharat Mission
Directorate.
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Old cities and main markets
(i) Visit all major markets in old city and evaluate their existing waste disposal
mechanism.
(i) Mission-Mode repajir/replacement of all public toilets, urinals & garbage in the
markets and public places (including all components, toilets, fixtures, light
equipment, doors, etc.).
(i) Install huge garbage bins in main markets and all public places, and instruct all
sellers to dump the waste only in those bins
(iv)  Facilitate proper transportation mechanism for the waste collected here to
central collection cgnters or treatment plants (since the waste collected here is
in huge quantities).
(v) Educate and create awareness amongst the people coming to markets (both
buyers and sellers) by organizing nukkad nataks, street-plays, displaying
posters etc regarding cleanliness.
(vi)  Collection and trangportation of waste can be multiple times a day, as per the
local need.
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PRAVEEN PRAKASH, ias
Joint Secretary & Mission Director (SBM)

JVERNMENT OF INDIA
RY OF URBAN DEVELOPMENT

WaTIT JaRTIT, CLER firad

=P "t A favm e v o

D.0. SB/SBM /28 /2016 Date: 15t March 2016

Dear Sir / Madam,

Re: Special cleanliness drivé in old cities and main markets

As you are aware, for the upcoming fortnight (16% - 31st March 2016), special

thematic drives will be focusing on Old cities and main markets.

Irequest you to please plan ahead for these drives, with some suggested activities

given below:

* Conduct meetings with all main market associations regarding maintenance of
cleanliness in the majrket areas (including making available functional public
toilets, sufficient garpage bins separately for wet and dry waste, etc at the
market places)

» Conduct awareness dfives to educate shopkeepers about managing their own
waste, including solid|and liquid resource management at local levels.

* Conduct awareness drives among local residents in old city areas on waste
segregation techniquds, as well as solid and liquid resource management.

* Announce category-wise awards for bulk waste generators (e.g. cleanest
chicken and mutton shops, cleanest poultry farms, cleanest orchards, cleanest
parks and horticulturd gardens, cleanest restaurant / eatery, etc). The awards
may be announced at the end of the drive and given wide publicity in your local
media, in both newspapers and TV channels.

We look forward to your Help and support in making this mission a success.

Yours sincerely,

P R
(PraveermPrakash)

All Municipal Commissioners / All State Mission directors (SBM)
c.c. Dy Secretary (SBM - MS) / JA-CPHEEQ, MoUD

e 43-C. Nirmar Bhawai

e
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